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Social Networking Sites—A Snapshot

Compiled by Bob Ditter, M.Ed., LCSW, 2007

Popular Social Networking Sites

MySpace.com
About 140 million profiles as of January, 2007.

They claim to be growing at a rate of 300,000 new profiles per day.

→Note: Many users create more than one profile under various “screen names.”  They may have one for school friends only, another for camp friends only, another for best friends only, and even another for cruising the Net and meeting new people without revealing who they really are.

MySpace.com accounts for about 81% of all visitors to all social-networking sites, as of December, 2006.

Facebook.com
Facebook.com is the preferred networking site of college students who are anxious to “shed” their high school ways and appear more sophisticated or “grown up.”

Face.book.com used to require having a dot-edu domain name or that you be “invited” by a member to be part of a group page, but this has now changed.  Facebook.com is hoping that having a profile on their site will carry a high status, just as being associated with college kids carries high status.

Facebook.com accounts for about 7.3% of all social networking traffic as of September, 2006.

Facebook.com has more controls regarding who can have access to your profile.

Other sites
Xanga.com
  Sconex.com
      Bebo.com
       Tagged.com
 Friends.com

Anecdotal Staff Survey and Other Facts re: Social Networking Sites and Internet Use
∙87% of U.S. Teens 12 to 17 use the Internet.  That is about 21 million youth.

∙Teen Research Unlimited (TRU) reports MySpace.com to be the #1 site frequented by Teens online 

(Yahoo.com is #2 and Google.com is #3)

∙47% of all Teens have received e-mails with links to pornographic sites.

∙1 out of 7 Teens have received an online solicitation for sex in 2006, down from 1-in-5 in 2002.

∙95% of staff from the United States claim to have a profile on a popular social networking site.

∙50-65% of staff that have a profile claim either to reference Camp in their profile or be part of a “group page” that is for camp friends (which may include campers and staff alike).

∙80-90% of campers and staff admit to saying something either in an IM, e-mail or text to a “friend” who 

has a profile something provocative they wouldn’t dare say in person.

∙80-85% of staff claim they have discovered a photograph of themselves on the Net in some 

“compromising pose” that they did not post on the Net.

∙90% of staff say they have given a screen name (e-mail address or profile name) to a camper and have 

had off-season (pre- or post-camp) contact via the Net with campers.

∙most parents do not know if their children are having regular contact with staff online; and most parents 

do not know what their child’s social networking profile contains.

Resources for Parents on Social Networking Sites
Netsmartz.org
This site is operated by the National Center for Missing and Exploited Children.  Offers videos, cartoon print material and online activities to help children 5 to 17 learn how to be safe online.

MySpace Unraveled: A Parent’s Guide to Teen Social Networking, by Larry Magid and Anne Collier (Peachpit Press, paperback, $14.95).

Helps clarify the social networking scene for parent sin simple and clear terms and gives specific instructions on how to talk with children about MySpace.com and similar sites to ensure safety.

“…have you been Ditterized?”

Robert B. Ditter, M.Ed., LCSW
www.bobditter.com
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